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I. Introduction 

 LWVMA was “at the forefront” in past 
presidential elections. 

 The League is a trusted name in nonpartisan 
voter services and voter information  

 Focus in past elections was on three areas: 
Voter registration 
Voter education and engagement 
Voter mobilization 



Our goal for 2016 is to be at the 
forefront again: 

 Statewide voter engagement programs 
that have real impact. 

 Partnership with local Leagues to deliver 
meaningful programs at the regional level. 

 Support of local Leagues to deliver 
meaningful programs at the local level. 



Our reach goal: “Elections used to 
be fun.  What if they were again?”  

The Atlantic Monthly, Eric Liu, “The Joy of Voting,” March 22, 2015.   
Picture credit:  Julius Kessler/Library of Congress 



II. Voter Turnout: How are we 
doing in Massachusetts? 

 MA was ranked 9th for voter turnout in the 2012 general 
election (a record turnout for the state) and 20th in 2008.  
These results look pretty good… 

 
 



But let’s look under the hood…. 
 Youth (ages 18-29) are about 20% of the 

population of MA. But youth voter registration 
and turnout rates are much lower than the 
same rates for the adult (30+) population.  

In 2012 general election: 
 Voter registration (18-29) = 67.5% 
 Voter registration (30+) = 81.7% 
 Voter turnout (18-29) = 53.5% 
 Voter turnout (30+) = 75.4% 
 
Sources:  U.S. Elections Project, CIRCLE 

 



The results are similar for the 
2008 general election: 
 Massachusetts voter turnout:  67.3% of 

Voting Eligible Population (VEP)  
 Voter registration (18-29) = 55.4% 
 Voter registration (30+) = 76.3% 
 Voter turnout (18-29) = 47.8% 
 Voter turnout (30+) = 71.3% 
 
 
Sources:  U.S. Elections Project, CIRCLE 

 



Certain other groups are also 
underrepresented at the polls: 
 
  MASSACHUSETTS 

Percent voted  
(Citizen 18+) 

White non-Hispanic alone 70.2 

Black alone 61.9 

Asian alone 35.4 

Hispanic (of any race) 39.9 

Source:  U.S. Census Bureau, 2008 



Given what we know about 
voting patterns in MA, what 
types of GOTV activities are 
likely to have the most impact? 
  
 
 
Let’s review LWVMA’s past 
presidential election activities: 

 
 
 



 Voting in Massachusetts - 2000 
Addressed some of the most basic questions 

about voting, such as eligibility, registration 
procedures, procedures at the polls and absentee 
voting.  It was translated into other languages. 

 Who Really Elects the President – 2000 
Briefly described the process used to elect the 

president.  Explained what the Electoral College 
does, and the distinction between a candidate’s 
electoral vote and popular vote. 
 

III.  Past programs:   
What’s relevant for 2016? 



 Your Vote Makes a Difference – 2000 
Brochure with basic voting information listing 

federal, state and local elections in which one 
vote or a few determined the outcome.  
 Valuable tool to convince people to exercise their 

right to vote because their vote will make a 
difference.  Translated into other languages. 

 

 Empowering People Project – 2002 
 Integrated program: voter registration, voter 

information, how to take civic action. 
Targeted: underrepresented populations, 

especially in Boston. 



 Vote! 2004 Campaign – 2004 
Focused on the “participation gap” in voting. 
One goal was to draw the connections 

between the election and people’s lives, to 
help Massachusetts citizens understand why 
the outcome will affect them, their health care, 
their education, their security, their 
environment, their families and more. 

Created presentation kits on presidential 
selection process that were used by trained 
League presenters at libraries, senior centers, 
Rotary Clubs, etc. 



 Empowering Voters Project – 2006 
Objective: get-out-the-vote, especially newly-

registered, young voters. 
Primary LWVMA role: to support local Leagues. 
Poll Workers Ad Campaign, with slogan 

“Motivate the Vote, ”to recruit young people 
 Vote 2008 Campaign – 2008  

Focus on “Voters’ Bill of Rights”: presentations in 
underrepresented communities, independent 
moderating service, information about debate 
watching parties, monthly columns/brochures 
about voter registration, how to pick a candidate, 
how to be a poll worker, ID requirements. 

 



Common themes and activities 
 Common themes– all campaigns: 
Maximized use of different media: press 

releases, PSAs, website, social media, etc. 
Coordination and cooperation with local 

Leagues for all programs. “Get the word out!” 
Robust training programs for members to go 

out into the community to increase impact. 
 Some common activities:  Voters’ guides; 

candidate forums; voter info sessions; ballot 
question information; voting and registration 
information 



IV. New and enhanced tools to 
reach voters are available 
 Online voter information tools 
Vote411 (LWVUS) 
Smart Voter (LWV California) 
Voters Edge (LWV California) 

 Social Media 
Website – more ways to leverage 
Facebook 
YouTube 
Twitter 
 Instagram 



More new/enhanced tools 

 Online voter registration – August 2015 
 Interactive voter engagement 
Election reminders via text 

 Gather, measure, and learn from data 
Website - Google analytics 
 Impact of social media 



V. Let’s 
Brainstorm  What Election 2016 

activities should LWVMA 
pursue? 

 What Election 2016 
activities should local 
Leagues pursue? 

 What Election 2016 
activities should we work 
on together? 

Individual brainstorm=5 minutes  Small group discussions=10 minutes 
Report back to the larger group=10 minutes 



Keep in mind: 
 Other organizations: 
Potential partners? Possible overlap? 
Where can we add value/make the most impact? 
What should we leave to other organizations? 

 Other League priorities: 
Civic Ed projects, e.g., Student Video Contest 

 Concurrent advocacy for election reform 
Unfinished legislative agenda 

 Election Day Registration 
 Paper ballots 
 Re-draw Boston’s precincts 

 
 
 

 



VI. Final Thought:   
Back to the Future? 
 We can create a dynamic, 

interactive, highly visible, hands-on 
statewide program to register non-
voters, engage voters, and draw 
attention to the importance or voting. 

 We can bring back….   



The VOTEMOBILE 



Next Steps 

 Sign up to let us know that you are 
interested in voter service activities for 2016. 
Would you be willing to: 

 
Participate in teleconferences to share ideas 

and coordinate activities with other local 
Leagues? 

Join LWVMA’s voter service committee? 
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